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Why Digitalise Insurance?
Influencing factors for Insurers to embrace the digital revolution
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Digitalisation in Personal Lines
Stepping back through some key milestones

Admiral become first 
major UK insurer with 
an internet presence 

1995

Direct Line launches

1985

elephant.co.uk 
launched

2000

Price Comparison 
Websites Launch 

Early 2000s

Major insurers’ 
Digital only brands 

launch

Late 2000s

Digital Insurance 
becomes mainstream 

2010 onwards
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Altus has been tracking the digital capabilities of leading Home and Motor insurers over the past 5 years

Continuing the Digitalisation story in the DigitalBar
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Key Themes for Personal Lines Transformation
Transformational areas for consideration

IMPROVED 
USE OF DATA

CLAIMS 
TECHNOLOGIES

PERSONALISED 
INTERACTIONS
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The End
Thank you for listening

Mark McDonald

Head of Insurtech Strategy

Altus Consulting

mark.mcdonald@altus.co.uk

+44 (0) 7790 341 808

www.altus-digital-bar.com www.altus.co.uk


